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Our Audience is: Ball State Undergraduate Students

How do we currently influence
our audience around physical
activity?

All Ball State, undergraduate students are currently
required to pass a semester course that encourages a
physically active lifestyle. The 5 major health related fithess
components are the prime focus: cardiorespiratory
endurance, muscular strength, muscular endurance,
flexibility, and body composition.

Policy

We provide our students with two days of physical activity
per week that are |edd by qualified instructors and
encourage students to take part in other activities on
campus. Qur instructors model the behaviors we teach,
focusing on the importance of a physically active lifestyle

Environment

Our primary message is that Exercise is Medicine and
a lifelong physically active lifestyle is beneficial in all
dimensions of wellness. All of our students have the
"opportunity" to engage in the PFW course, although

How would we like to influence
our audience around physical.
activity?

Our hope is to encourage students to continue the lifelong
pursuit of physical activity and understand the benefits they
can receive physically, mentally, and socially from a physically
active lifestyle.

We would like to present our students with other opportunities
on and off campus in which they can safely participate in
physical activity. We would also like to be able to inform them
of any partnerships that may be present with the comm umty
and the Umversnty

We would like to see the Exercise is Medicine message
echoed throughout the community, beginning with the
medical community. If we did not have to be the

Prog ra mS/OpporTU mties/ beginning of the conversation about the benefits of

some may not fully appreicate the message/ Messagingﬂ nformation physical activity (at a college freshman age), but could

information until a later point in their lives.

expand on how to safely create an individualized program
throughout a changing lifestyle/span, | feel we could
potentially see some impressive gains in the overall long
term wellness of our students.
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